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Take advantage of this special offer

to purchase the latest titles published by the HSMAI
Foundation at a significant per copy savings.

THE TRAVEL MARKETER’S
GUIDE TO SOCIAL MEDIA
AND:SOCIAL NETWORKS:

The Travel Marketer's Guide to Social Media
and Social Networks

A landmark report from the HSMAI Foundation and Travel Industry
Association (TIA) about the hottest topic in hospitality sales and mar-
keting today: social media.
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Defining Revenue Management

The report, under the guidance of the HSMAI Revenue

Management Special Interest Group (SIG), is a practitioner-friend-

ly publication that addresses the fundamentals of revenue man-
agement for a broad
audience of hospitality
professionals.
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ATIG GLOBAL SPECIAL REPORT

Demystifying Distribution 2.0

This TIG Global special report, a follow-up to the ground-break-
ing first edition, published in 2005, discusses the importance
and impact of aligning proper distribution channels to appropri-
ately match brand messaging.
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Order Form

Name/Title

Organization
Address City,
State, Zip

Telephone Fax

Email
PAYMENT OPTIONS:
Credit Card: d Amex O Visa d Master Card [ Diners Club @ Check Acct.

# Expiration date: (mm/yy) Name on card

Signature

Number of copies of Demystifying Distribution 2.0 at $50 each (HEDNA member rate)

Number of copies of Defining Revenue Management at $59 each (HEDNA member rate)

Number of copies of The Travel Marketer's Guide to Social Media and Social Networks at $50 each (HEDNA
member rate)

Shipping charges will be added to your total.

Fax to: (703) 610-9005 If paying by check, mail to: HSMAI Foundation, Attn: Desiree LaFont 1760 Old
Meadow Road, Suite 500, McLean, VA 22102; Phone (703) 506-3280

Total $ Amount:






