
Welcome to Phoenix ! 

Tiffany Topcik
HEDNA President &HEDNA President &
Senior Vice President

LANYON



HEDNA 2007 
Shaping the Future

• Celebrate 15 year anniversary
• Yearbook published for enhanced networking 

opportunitiesopportunities
• Dublin conference saw record attendance
• Renewed activity within committees
• Re-launch www.hedna.org



HEDNA ASPAC

• Active Working Committee 
• Meeting 18 October in 

Singapore
• 60 attendees representing all 

components of distribution

• Working Committee:  
• Elaine Luey, Marriott 
• Mark Wong, Preferred 

Hotels
• James Marshall, Amadeuscomponents of distribution

• Next meeting scheduled for 
August 2008 in conjunction 
with the board retreat

• James Marshall, Amadeus
• Joe Lim, Galileo
• Terry Irwin, Starwood



New Association Management 
Company Hired!!

• 2.5 years of research, RFP’s, proposals, presentations 
and contract negotiations

• Kellen Company www.kellencompany.com
• Proven leaders in association management 
• Kellen implemented Dublin conference in 10 weeks! 
• Transition started 1 May 
• Please contribute to the progression 
• Reconfigure staffing



Transition Team

• Linda Kent, Starwood
• Noreen Henry, Travelocity

• Edward Perry, WORLDHOTELS
• Andy Assante

• Keith Harrison, Galileo
• Kristie Goshow, Jumeirah
• Andrew Rubinacci, IHG

• Jimmy Suh, The PLC
• Doug MacDonald, Keane & MacDonald

• ABC Corporate Services, Lanyon, Expedia & Kimpton



Meet the New HEDNA Staff

• Kellen Company
Valerie Cooper – Executive Director
Hope Mathis – Associate Exec DirectorHope Mathis – Associate Exec Director
Phelps Hope – Meeting Planner
Chanale Taylor – Staff Associate



Management Team

Valerie Cooper
Executive Director Hope Mathis

Associate Executive Director

Chanale Taylor
Staff Associate



Returning to our grass roots -
about HEDNA

• A not-for-profit trade association whose 
worldwide membership includes over 200 of 
the most influential companies in the hotel the most influential companies in the hotel 
distribution Industry

• Created to stimulate hotel distribution thru the 
GDS, Internet, and other electronic means



What does HEDNA do for the 
industry?

• Provides a legal forum for exchange of 
ideasideas

• Acts as the unified voice for the industry
• Educates members and the public



What does HEDNA do for the 
industry?

• Provides research and statistics on trends in 
the industrythe industry

• Develops standards and industry practices
• Innovates ways to stimulate overall industry 

growth



GOVERNED BY:

• Elected Board of Directors who
– Set strategic direction and long term vision
– Recruit new leaders and new members– Recruit new leaders and new members
– Provide leadership and advocate for industry
– Allocate resources
– Build consensus on vital issues



2007 – 2008 Board of Directors 
and Officers

President
Tiffany Topcik

Lanyon

Vice President
Linda Kent

Starwood Hotels & Resorts

Secretary
Edward Perry

WORLDHOTELS

Treasurer
Keith Harrison

Galileo by Travelport



2007 Board Members At 
Large

Sarah Fowler
Steven Fitzgerald

Brian Hill
Andrew Assante

Formerly with 
Expedia/Hotels.com

Olivier Dombey

Formerly with Utell 
Corporation

Anwen Perry

Rocco Forte Hotels

Melanie Ryan

Orbitz

Pam Streeter

Interstate Hotels & Resorts

Sarah Fowler

Pegasus Solutions
Steven Fitzgerald

Sabre Travel Network

Alison Aker-Velez

Wyndham Hotel Group

Brian Hill

Hyatt Hotels & Resorts



Shaping Our Future

Board Strategic Planning Meeting
• SWOTS
• Programs
• Products
• Services



Core Values of HEDNA
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New Mission Statement

To advance hospitality electronic 
distribution through collaboration, 
education and networking.education and networking.



Vision Statement

• HEDNA will be recognized as the 
leading global association for electronic leading global association for electronic 
distribution in the travel industry.



Member Value Proposition

• HEDNA is your premier choice for 
growth and success in electronic 
distribution through collaboration, distribution through collaboration, 
education and influencing technology 
solutions.



Board Committees

• Membership
• Marketing
• Conferences and Meetings• Conferences and Meetings
• Finance



HEDNA Committees

• Credit Card
• Content (sub committees)
• Emerging Issues• Emerging Issues
• Group & Meetings
• Tour Operators



Membership Demographics

2005
• 61% Principal
• 37% Allied
• 2% Fellowship

2007
• 53% Principal
• 45% Allied
• 2% Fellowship

• 71% North America
• 23% Europe
• 1% Latin America
• 5% ASPAC

• 55% North America
• 37% Europe
• 1% Latin America
• 7% ASPAC



Unique Global Identifier

UGI #

Why Now ?



Industry Alliances

• HSMAI 3 December
Travel Internet Marketing Strategy ConferenceTravel Internet Marketing Strategy Conference

• HTNG 6-7 December
Property/Distribution Solution Workgroup &
Distribution Content Management Workgroup 



CONFERENCE KEYNOTES

• Henry Harteveldt, Vice President, 
Principal Analyst, Forrester Research

• Michael Kistner, COO and EVP, Pegasus

• Daniel Levine, Founder, Avant-Guide



SPONSORS

Thank You! 
CONFERENCE SPONSORS



SPONSORS

Thank You! 



SPONSORS

Thank You! 



Tuesday Evening Event

Venue of Scottsdale
Meet in  Lower Lobby at Meet in  Lower Lobby at 

6:30 pm



2008 Conferences

• 28-30 April, Lisbon - Corinthia Hotel 
Lisboa 

• August ASPAC meetingand Board • August ASPAC meetingand Board 
Retreat

• 8-10 December, New Orleans- Royal 
Sonesta



Thank you to our Sponsors

Conference Partner:

Conference Partner & Onsite Photos:

Conference Partner & HEDNA.org:

Retractable Badge Reels:

Conference Bags:

 

Conference Partner & HEDNA.org:

Off Site Event Tuesday:

Opening Reception:
Notepads and Pens:

Hotel Key Cards:

Tuesday Networking Break:


