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Number of Web Sites Shopped Before Reserving 
a Hotel Room Online

None
22%

One
7%

Two or More
69%

Don't Know
2%

. . . however, consumers 
continue to comparison shop

. . . however, consumers 
continue to comparison shop

Source:  PhoCusWright:  From Property to Screen:  Managing OnlineHotel & Lodging Distribution, July 2004
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 Key Hotel Distribution Trends

� Continued Shift to Online
� Economic Recovery in Lodging
� Dynamic Packaging going Mainstream
� Pricing Parity Becoming a Reality
� Technology Influences
� Emergence of Internet Search
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 Challenge has been connecting fragmented hotel 
legacy systems to onward distribution points

� OTA/XML standards enable efficient development of direct 
connections

 Evolution of next generation CRS connectivity and 
direct to PMS

� Automation of manual processes and failure points i.e. faxed 
bookings

� Lowers the cost of distribution
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 Search is one of the 
Internet�s most essential 
and appealing services

� Second most popular 
activity on web after 
email

 Search is a critical 
component of marketing 
products and services 
on the internet

Search engines are a top travel 
planning resource for online shoppers
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planning resource for online shoppers



Special thanks to:

Travel related key words comprised 
~15% of all searches in 2003

Travel related key words comprised 
~15% of all searches in 2003

*Source: AskJeeves Searches 2003
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Several players are tapping 
into this travel search traffic 
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