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SideStep Product PortfolioSideStep Product Portfolio

� Travel Search
� Website

� Soft launch in 2004 and 
formal launch in January 
2005, a natural extension of 
the toolbar application

� Utilizes the same underlying 
technology and business 
logic

� Extended SideStep and 
suppliers� reach beyond its 
traditional market segments

� Also delivers highly qualified 
searches
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� SideStep TravelFindsSM

� Suite of direct marketing 
products complementing travel 
search

� Incorporates advertising and 
email marketing to drive 
incremental traffic and 
bookings in addition to 
branding opportunities

� Access to a highly desirable 
consumer segment

� Opportunity to inspire and 
stimulate in addition to 
branding
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Thank youThank you

Don Smith
VP Hotels
SideStep.com
dsmith@sidestep.com
408.235.1700


